
 

TRAVIS GAMBLE
 Designer | Printmaker

travisgamble.com  |  travisgamble@gmail



Identity proposal for the newly developed College of the Arts at the University of 
Houston.  This visual branding captures the diversity of the schools united in the 
College that share the celebration of artistic expression, while remaining within 
the boundaries of the University’s branding guidelines. 

The main logo system is inspired by the aerial view of 
the schools’ structures and an abstracted landscape of 
the shared courtyard known as the Grove.
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A four color silkscreen type specimen poster about the typeface—Hoefler 
Text. The layout is designed to represent this multipurpose font as well as 
demonstrate its virtues and potentials in both print and digital media.

HOEFLER TYPE POSTER



One factor that contributes to the reason recycling and reuse is not as popular 
as it should be is the lack of knowledge and delivery of its message. This 
poster series focuses on the impact of household hazardous waste and more 
specifically, the harmful effects of battery waste.

CIRCULAR FUTURES: DATA VISUALIZATION



Hey Fatty is an online meal-kit delivery concept that is designed to specialize in 
bacon inspired recipes from all over the world. The brand and packaging reflect 
the friendly attitude of the service and the pleasure factor of the recipes. Using a 
system of isotypes symbolizing the ingredients, the cooking process is simple.

HEY FATTY MEAL KIT DELIVERY



This life size wooden exquisite corpse is a personal statement piece that represents 
a reflection of the DADA art movement during the early 20th century. Using a series 
of collaged images and quotes from Dadaist manuscripts, this piece represents the 
fluidity of Dadaism aesthetics as well as the interchangeability of their messages.

DADA STATEMENT PIECE



Based on the Quartet card game, these cards are designed to teach 
some of the fundamentals of typography. Within the deck are 32 different 
typefaces that are organized into 8 typographic classifications.

TYPOGRAPHY CARDS



Link Houston is a branding system of mobile kiosks designed to connect the major 
neighborhoods within the Houston area. Using interactive screens and personalized 
amenities, each kiosk provides a space for local Houstonians and visitors alike to 
connect and learn about the cultural nature of each unique neighborhood.

LINK HOUSTON MOBILE KIOSK
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Identity proposal for the annual Bayou Startup Showcase. This event 
celebrates entrepreneurship, startup communities, and accelerators 
programs. The concept for the identity revolves around the idea of 
moving forward in a progressive direction. 

BAYOU STARTUP SHOWCASE



Acousticks is a creative service that provides musicians with the opportunity to 
customize their instruments to expresses their own unique personality. Using lo-tac 
vinyl, the process is damage free and easy to apply. 

ACOUSTICKS PRODUCT



The Acousticks website is a creative service that provides musicians with the 
opportunity to customize their instruments to expresses their own unique personality. 
The interface enables a client to choose from a variety of visual templates, upload their 
own designs, or team up with a creative to develop their desired graphics.

ACOUSTICKS WEBSITE



Amplified is a scale model of a exhibition focusing on the history and development of sound 
amplification. The space explores cultural and technological aspects of amplification in relationship 
to its impact on society. This particular wall exists as a section of a larger exhibition that ultimately 
conveys the meaningful and intricate relationship humans have developed based on sound.

AMPLIFIED EXHIBITION WALL

S P A C E  W I T H I N  S O U N D

SOUND IS EVERYWHERE

We can learn about people, the natural

world, our surroundings, and the things 

we care about by taking a closer listen.

Taking sound from its original context 

allows us to reconsider its place in the 

real world and in art.
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This application was designed to be used in an exhibition geared towards enlightening 
visitors about sound. Its function serves to teach users about microphones and sound 
amplification with an interactive interface. The user can choose between a variety of 
microphones and test each one individually.

AMPLIFIED EXHIBITION APP
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